
A “tougher line” is re quired to tackle po ten tially harm ful gen der stereo types in ad ver tis ing that in-
stil gen der roles and drive “un fair out comes” in so ci ety, the UK's ad ver tis ing watch dog has warned.

The Ad ver tis ing Stan dards Author ity (ASA) con cluded that reg u la tions must be stricter af ter car- 
ry ing out re search which found that stereo types in ads can “re strict the choices, as pi ra tions and op-
por tu ni ties of

chil dren, young peo ple and adults".
The re port, pub lished to day, says that while the reg u la tor had a record of ban ning ads on the

grounds of ob jec ti fi ca tion and in ap pro pri ate sex u al i sa tion, a "tougher line" was needed on those that
fea ture stereo typ i cal gen der roles, in clud ing those that mock peo ple for not con form ing.

It cites ex am ples of a num ber of de pic tions in ad verts it states are prob lem atic, in clud ing de pict- 
ing fam ily mem bers cre at ing a mess while a woman has sole re spon si bil ity for clean ing it up and sug- 
gest ing a spe cific ac tiv ity is in ap pro pri ate for boys be cause it is stereo typ i cally as so ci ated with girls,
or vice versa.

In re sponse to the ev i dence, the Com mit tees of Ad ver tis ing Prac tice (CAP), which writes the UK
Ad ver tis ing Codes, will de velop new stan dards on ads that fea ture stereo typ i cal gen der roles or char- 
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ac ter is tics, which the ASA will then ad min is ter and en force. The new stan dards are set to come into
force next year.

Eve lyn Greeves, an 18-year-old Girl Guid ing ad vo cate, told The In de pen dent she was highly in flu- 
enced and pushed to think a cer tain way by ad verts as she was grow ing up, say ing: “It’s taken me a
long time to un learn the stereo types that were in stilled into me by ad verts and the me dia while I was
grow ing up.

“The images of women make me feel like my body should be a cer tain way, and I think I’m still un- 
learn ing this idea that it’s al ways the woman who does the cook ing and clean ing. It can def i nitely
sway peo ple in a sub con scious way to be lieve they should look a cer tain way or pur sue a cer tain fu- 
ture. And the ads are ev ery where. Once you’ve started notic ing them, you no tice they are all over the
place.”

It comes as the Girl guid ing from the Girls’ At ti tude Sur vey 2017 re vealed that more than nine in
10 (93 per cent) girls and young women aged 11-21 think the ad ver tis ing in dus try should stop us ing
gen der stereo types of women and men,

Fifty-nine per cent of the same group, mean while, had seen air brushed images in the me dia in the
past week which made them feel pres sured to look dif fer ent, while 47 per cent had seen stereo typ i cal
images of men and women in the me dia in the past week which made them feel less con fi dent to do
what they want.

Guy Parker, chief ex ec u tive of the ASA, said tougher ad ver tis ing stan dards could play an “im por- 
tant role” in tack ling in equal i ties not only for in di vid u als but through out so ci ety as a whole. “Por tray- 
als which re in force out dated and stereo typ i cal views on gen der roles in so ci ety can play their part in
driv ing un fair out comes for peo ple,” he said. “While ad ver tis ing is only one of many fac tors that con- 
trib ute to un equal gen der out comes, tougher ad ver tis ing stan dards can play an im por tant role in
tack ling in equal i ties and im prov ing out comes for in di vid u als, the econ omy and so ci ety as a whole.”

Ella Smil lie, lead re port au thor, said: “Our re view shows that spe cific forms of gen der stereo types
in ads can con trib ute to harm for adults and chil dren. Such por tray als can limit how peo ple see them- 
selves, how oth ers see them, and limit the life de ci sions they take. Tougher stan dards in the ar eas
we’ve iden ti fied will ad dress harms and en sure that mod ern so ci ety is bet ter rep re sented.”


